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Wish You Were Here is created on
behalf of UK Music and its members
to highlight the contribution of music
tourism to the UK economy.

2015 is the second edition of the report,
which was first published in 2013.

UK Music is the umbrella organisation
which represents the collective interests
of the UK's commercial music industry
- from artists, musicians, songwriters
and composers, to record labels, music
managers, music publishers, studio
producers, music licensing organisations
and the live music industry. The
members of UK Music are: AlM,
BASCA, BPI, FAC, MMF, MPA, MPG,
MU, PPL, PRS for Music and the Live
Music Group.
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£3.1 BILLION

Total direct and indirect spend generated
by music tourism in the UK

£1.9 BILLION

Amount spent directly by music tourists

9.5 MILLION

Number of music tourists

43%

Proportion of live music audiences
that are music tourists

39%

Increase in number of overseas music
tourists visiting the UK between 2011-2014

Average spend by overseas music tourists
whilst in the UK

546,000

Number of overseas music tourists
visiting the UK

38,238

Number of full time jobs
sustained by music tourism



FOREWORD

PAUL LATHAM

Chief Operating Officer, Live Nation, UK & Ireland;
Chairman, Creative & Cultural Skills;

Chairman, UK Live Music Group

I've never known live music to be as
popular as it is today. In the olden
days, tens of thousands of people
joined communities in factories and in
church. Today, music creates a primal
meeting of similar minded people. The
political world searches desperately for
something the music industry does on a
daily basis; to engage tens of millions of
young people in emotion and outlook.

The primal force of music unlocks the
inner soul. Whether you get together in
a concert hall, a field or a pub, you feel at
one with the rest of the audience.

And this force of music has created a
big business. The aim of this report
is to translate the sale of a ticket to the
value of the live music industry to the UK
economy.

Tourists spend a fortune when they
physically follow their musical hearts.
Overseas tourism is particularly potent
when fans choose the UK as their
destination for a festival or gig.

Music tourism is an activity that policy
makers have only recently recognised.
It is incredibly important to show
Whitehall some statistics and give
them the figures for the actual value
live music has in every part of the UK.
I'm especially pleased with the timing
of this report as we are publishing it to
coincide with the arrival of a new batch
of Westminster's finest MIPs. Just check
your own region and see what music
does for your constituents and your local
economy.

The UK's music industry has begun to
cultivate a captivating economic story



for the country. It is important to get the
numbers in place. When Clinton said:
“It's the economy, stupid” he was right.
We need these figures for conversations
with our political masters. Music is a
passion and a force and it creates an
economic story that should engage
policymakers, not just for the success in
the UK but as one of our most acclaimed
and profitable global export assets.

This report brings more positivity for the
industry and shows another increase in
economic contribution with a staggering
£3 Billion of direct and indirect spending
generated by music tourism in 2014,

38,238 jobs were sustained in the UK
last year alone through music tourism
and over the vyears covered by our
research data, employment figures have
risen dramatically during that period,
from 24,251in 2012.

Many of these jobs might only be
temporary or short term, but some of
them will be filled by young kids who
might be getting their first break in the
music business. They might get a taste
for the business and approach one of
our colleges to train up, possibly with an
apprenticeship through the UK Music
Skills Academy.

The other figure that stood out for me
was that overseas travellers shelled out
nearly a grand when they camped out at
a festival as part of their stay.

Many would think a slab of Tuborg
lager would be one of the biggest
expenditures, but with foreign visitors
spending £922 at festivals and domestic
travellers shelling out £438 that's

significant cash being pumped into parts
of the UK economy that are probably
desperate for a boost right now.

| would also like to examine the
relationship of live music with the
recorded sector. For a long while,
the live music part of the business
was never considered part of the
industry. In the last few years, this has
definitely changed. The music industry's
ecosystem is now dependent on every
part being successful.

The formation of UK Music has given the
whole industry a forum for the first time.
We sit around a table and we talk. We
talk about our investment in the talent
that leads to British music being a global
success story for this country.

The value chain between and within
the industry is clear to everyone at UK
Music. | wouldn't give away a ticket
for my gig. Recorded music should
not be taken for free. The devaluation
of recorded music impacts on the live
industry as much as it does the artist,
musician, record label or publisher. We
should, and we are, working together to
ensure policy makers understand this
value chain and offer us policies that
support our business.

The key for our success is the link
between recorded and the record
industry being able to fund the live acts
going through the journey from bedroom
to stadium. You can't just turn up and
make it happen. The balance of success
is getting funding, getting good, getting
played, selling music and selling tickets.
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UK MUSIC COMMENTARY:

MUSIC TOURISM

IN THE UK 2011-2014

Music tourism within the UK increased by 34% from 2011 to
2014. Tourist numbers increased from 7.1 million to 9.5 million,
whilst the number of overseas music tourists increased by
39% during that time. The direct and indirect spend generated
by music tourists increased by 24% from £2.5bn to £3.1 bn.
Over the same period, the UK economy grew by 4.9%.

This astounding growth in music tourism, and the amount of
money spent, should force policy makers to sit up and take
notice. Wish You Were Here 2015 is irrefutable proof that British
music has been a driver for economic recovery from 2011
through to 2014. Bands playing in muddy fields and concert
halls around the UK have not only been adding to happiness
and wellbeing, but have been driving wealth into recovering
local economies across the whole of the UK.

There is compelling evidence backed by equally impressive
statistics that show other areas of British music culture and
its rich and diverse heritage are attracting huge numbers of
domestic visitors and international tourists every year.

For visitors to the UK, music offers both experiences and
those rare goose-bump moments that will continue to attract
fans as tourists for years to come. The legendary Abbey Road
recording studios in North-West London attracts an annual
pilgrimage from 300,000 music fans to walk across its zebra
crossing, making it one of the capitals most loved music
destinations.

UK Music's Imagine report, published in 2014 found that music
heritage tourism could add £4bn to the UK economy annually
if it were developed across the UK to the same degree as it has
been in Liverpool. Hull, which will become the City of Culture
in 2017 boasts the only museum dedicated to night clubbing
and was home to David Bowie's backing band, the Spiders from
Mars. Hull is likely to see an influx of visitors to savour its rich
musical heritage, which will boost its local economy

Over the coming pages, this report further details the impact
of music tourism in each geographical area of the UK, whilst
also highlighting examples of some the regional successes
that are helping to drive this growth.

JODIPPLE, CHIEF EXECUTIVE
OF UKMUSIC SAID:

“The number of music
tourists increased from 7.1
million in 2011 to 9.5 million
in 2014. The amount spent
on festivals and concerts,
on accommodation, tickets,
food and beverages, and
merchandise, increased
from £1.5bn in 2017 to
£1.9bn in 2014. These
strong statistics show how
tourism is a bedrock of
British music and the wider
economy. Music is putting
the GREAT in Great Britain.”

ANDY HEATH, CHAIRMAN
OF UKMUSIC SAID:

“The proportion of live
audiences that are music
tourists increased from 42
% in 2011to 45 % in 2015.
More international music
tourists are coming to the
UK and more Brits are
travelling further afield to
gigs. The average spend by
international music tourists
has increased by 13% in
this period, while total UK
exports have grown by

less than 2%. If we want
an export-led recovery, we
need music tourists to keep
coming to the UK.”
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TOTAL DIRECT AND INDIRECT SPEND GENERATED AMOUNT SPENT DIRECTLY BY MUSIC TOURISTS (EBNS)

BY MUSIC TOURISM IN THE UK (EBNS)

£3.1
€28 BILLION
BILLION
£2.5
BILLION
£2.2
BILLION B.\ELl(C?N
£1.5
BILLION
£1.3
BILLION
2011 2012 2013 2014 2011 2012 2013
NUMBER OF MUSIC TOURISTS NUMBER OF FULL TIME JOBS
(MILLIONS) SUSTAINED BY MUSIC TOURISM
9.5
9
MILLION o
o
Lo
/A ()
.
MILLION 7
N-
<
N
2011 2012 2013 2014 2011 2012 2013
PROPORTION OF LIVE MUSIC AUDIENCES AVERAGE SPEND BY OVERSEAS
THAT ARE MUSIC TOURISTS MUSIC TOURISTS WHILST IN THE UK

g i) ) )
42% £1% 46% 45% £666 £657 £817

2011 2012 2013 2014 2011 2012 2013

£1.9

BILLION

2014

38,238

2014

£751

2014
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EAST OF
ENGLAND

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE EAST OF ENGLAND

Total Concerts Festivals

£326 MILLION £53 MILLION £273 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN THE EAST OF ENGLAND TOURISTS IN THE EAST OF ENGLAND SUSTAINED BY MUSIC TOURISM
IN THE EAST OF ENGLAND

A

Total
€130
MILLION A%JL(IJO?\J
Festivals Total | 1,681
Concerts
151
MILLION
Festivals | 1,367
Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC
ARE MUSIC TOURISTS IN THE EAST OF ENGLAND TOURISTS IN THE EAST OF ENGLAND

) J £1055 £1276 £983

Total Concerts Festivals Total Concerts Festivals



CASE STUDY
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CAMBRIDGE FOLK FESTIVAL

Cambridge Folk Festival celebrated its 50th year in
2014, with a set from the legendary Van Morrison.
It is well respected for bringing together some of
the most highly-regarded folk musicians alongside
contemporary country, blues, trad and bluegrass music
from around the world.

2014 also featured sets from Sinead O'Connor,
Ladysmith Black Mambazo and Eddi Reader, amongst
others. Over the years, the festival has featured on BBC
Four and Sky Arts. The first festival in 1964 sold 1400
tickets, almost broke even and featured a young Paul
Simon. It now attracts around 10,000 people annually,
many of whom return each year. Over the weekend of
the festival, these visitors are served by a staff of over

200. In recognition of the sustainable way in which
all of this is done, the festival has been named as
“Outstanding” inthe A Greener Festival Awards.
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EAST
MIDLANDS

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE EAST MIDLANDS

Total Concerts

£191 MILLION £46 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN THE EAST MIDLANDS TOURISTS IN THE EAST MIDLANDS SUSTAINED BY MUSIC TOURISM
IN THE EAST MIDLANDS

Y 2%,
Total //‘/////
THOUSAND
£99
MILLION
Crts Total | 1,462
B
£24 Concerts | 337 ///%
MILLION /
Total Concerts Festivals "””’///////
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC
ARE MUSIC TOURISTS IN THE EAST MIDLANDS TOURISTS IN THE EAST MIDLANDS
& ‘

£840 £743

47%

Total Concerts Festivals Total Concerts Festivals
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LONDON

Total

£663 MILLION

NUMBER OF MUSIC
TOURISTS IN LONDON

Total

3.3 Concerts
MILLION 2.9
MILLION

Festivals

THOUSAND

PROPORTION OF LIVE MUSIC AUDIENCES
THAT ARE MUSIC TOURISTS IN LONDON

9) 48%

Total Concerts

TOTAL DIRECT AND INDIRECT SPEND GENERATED

BY MUSIC TOURISM IN LONDON

Concerts

£479 MILLION

AMOUNT SPENT DIRECTLY BY
MUSIC TOURISTS IN LONDON

£511
MILLION
£369
MILLION
‘ £142
MILLION
Total Concerts Festivals

Festivals

£184 MILLION

NUMBER OF FULL TIME JOBS
SUSTAINED BY MUSIC TOURISM

IN LONDON

Total | 4,847
Concerts | 3,502

Festivals | 1,345

AVERAGE SPEND BY OVERSEAS
MUSIC TOURISTS IN LONDON

J £673 £644 £860

Festivals Total

Concerts Festivals
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NORTH

EAST

Total

£78 MILLION

NUMBER OF MUSIC TOURISTS
IN THE NORTH EAST

Total Concerts

Festivals

8
THOUSAND

PROPORTION OF LIVE MUSIC AUDIENCES THAT

ARE MUSIC TOURISTS IN THE NORTH EAST

38%

Concerts

Total

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE NORTH EAST

Concerts

£70 MILLION

AMOUNT SPENT DIRECTLY BY MUSIC
TOURISTS IN THE NORTH EAST
IN THE NORTH EAST

Festivals

£8 MILLION

NUMBER OF FULL TIME JOBS
SUSTAINED BY MUSIC TOURISM

)

Total | 624
£44 £40
MILHON MILLION Concerts | 563
M\EL[\FON Festivals | 61
i,
Total Concerts Festivals

AVERAGE SPEND BY OVERSEAS MUSIC
TOURISTS IN THE NORTH EAST

£648

Total

£641

Festivals Concerts

£920

Festivals
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NORTH
WEST

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE NORTH WEST

Concerts

£206 MILLION

Total

£383 MILLION

NUMBER OF MUSIC TOURISTS
IN THE NORTH WEST

AMOUNT SPENT DIRECTLY BY MUSIC
TOURISTS IN THE NORTH WEST

Total
MILLION MILLION
Concerts
THOUSAND
£120
MILLION £103
MILLION
Festivals
THOUSAND
Total Concerts Festivals

Festivals

£177 MILLION

NUMBER OF FULL TIME JOBS
SUSTAINED BY MUSIC TOURISM

IN THE NORTH WEST

A

Total | 3,060

Concerts | 1,625

Festivals | 1,435

PROPORTION OF LIVE MUSIC AUDIENCES THAT
ARE MUSIC TOURISTS IN THE NORTH WEST

42%

Total

Concerts

Festivals

AVERAGE SPEND BY OVERSEAS MUSIC
TOURISTS IN THE NORTH WEST

£703

Total

£653

Concerts

£920

Festivals



CASE STUDY

LIVERPOOL INTERNATIONAL
MUSIC FESTIVAL

The Liverpool International Music Festival (LIMF)
is held annually and is a key part of the musical
landscape of the North West. 2014's line up included
headliners Boy George, Foxes and the Royal Liverpool
Philharmonic Orchestra, as well as a diverse range of
local talent, performing over four days on the streets
of Liverpool. The heart of the festival is LIMF Summer
Jam, which is an entirely free, outdoor festival of live
music and entertainment.

With a day of classic British cover bands, and a
day of world music, 2014's line up had something
for everyone, as Yaw Owusu, LIMF curator stated,
“Liverpool is no ordinary musical city and | believe that
Liverpool International Music Festival is no ordinary
music festival”. Clearly the audiences agree, as the
100,000 visitors to LIMF in 2014 helped bring £5.7m
into the local economy.
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NORTHERN
IRELAND

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN NORTHERN IRELAND

Total Concerts

£84 MILLION £41 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN NORTHERN IRELAND TOURISTS IN NORTHERN IRELAND SUSTAINED BY MUSIC TOURISM
IN NORTHERN IRELAND

D)

Total

THOUSAND Concerts
R Total | 694

£47
MILLION
£23 Concerts | 337
MILLION

Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC
ARE MUSIC TOURISTS IN NORTHERN IRELAND TOURISTS IN NORTHERN IRELAND

& ‘

£860 £832

47%

Total Concerts Festivals Total Concerts Festivals
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SCOTLAND

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN SCOTLAND

Total Concerts Festivals

£280 MILLION £124 MILLION £155 MILLION

NUMBER OF MUSIC AMOUNT SPENT DIRECTLY BY NUMBER OF FULL TIME JOBS
TOURISTS IN SCOTLAND MUSIC TOURISTS IN SCOTLAND SUSTAINED BY MUSIC TOURISM
Total £163 IN SCOTLAND
o MILLION
THOUSAND
Concerts

£90

£72
MILLION Total | 2,081
Festivals
201 Concerts | 885
THOUSAND
Festivals | 1,196

Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES AVERAGE SPEND BY OVERSEAS
THAT ARE MUSIC TOURISTS IN SCOTLAND MUSIC TOURISTS IN SCOTLAND

4% £724 £663 £922

34%

Total Concerts Festivals Total Concerts Festivals
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SOUTH
EAST

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE SOUTH EAST

Total Concerts Festivals

£244 MILLION £64 MILLION £181 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN THE SOUTH EAST TOURISTS IN THE SOUTH EAST SUSTAINED BY MUSIC TOURISM
IN THE SOUTH EAST

Total m
THOUSAND MILLION

£145
MILLION
Festivals
Concerts 309 Total | 2,559
Uo7 1D Concerts | 628
£51
MILLION
A Festivals | 1,931
Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC
ARE MUSIC TOURISTS IN THE SOUTH EAST TOURISTS IN THE SOUTH EAST

% £834 £807 £922

50%

Total Concerts Festivals Total Concerts Festivals
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SOUTH

WEST

Total

£297 MILLION

NUMBER OF MUSIC TOURISTS
IN THE SOUTH WEST

Total

THOUSAND

Concerts

THOUSAND Festivals
272
THOUSAND

PROPORTION OF LIVE MUSIC AUDIENCES THAT

ARE MUSIC TOURISTS IN THE SOUTH WEST

54%

Total

Concerts

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE SOUTH WEST

Concerts

£76 MILLION

AMOUNT SPENT DIRECTLY BY MUSIC
TOURISTS IN THE SOUTH WEST

£184
MILLION
£137
MILLION
£47 1‘\
MILLION
Total Concerts Festivals

Festivals

£221 MILLION

NUMBER OF FULL TIME JOBS
SUSTAINED BY MUSIC TOURISM
IN THE SOUTH WEST

A

Total | 2,734
Concerts | 729

Festivals | 2,005

AVERAGE SPEND BY OVERSEAS MUSIC

TOURISTS IN THE SOUTH WEST

£910

Festivals Total

£769 £980

Concerts Festivals
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WALES

Total

£95 MILLION

NUMBER OF MUSIC
TOURISTS IN WALES

Total

THOUSAND

Concerts

THOUSAND

PROPORTION OF LIVE MUSIC AUDIENCE
THAT ARE MUSIC TOURISTS IN WALES

47%

Total

Concerts

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN WALES

Concerts

£26 MILLION

AMOUNT SPENT DIRECTLY
BY MUSIC TOURISTS IN WALES

NUMBER OF FULL TIME JOBS
SUSTAINED BY MUSIC TOURISM

IN WALES

Total | 768

Concerts | 227

£813

£49
MILLION
£13
MILLION
Total Concerts Festivals
AVERAGE SPEND BY OVERSEAS
MUSIC TOURISTS IN WALES
& £881
Festivals Total

Concerts Festivals



33

CASE STUDY

GREEN MAN FESTIVAL

Green Man is the largest music festival in Wales.
It is held annually in the Brecon Beacons and is a
fantastic example of a wealth creating festival. While
retaining its position and the commercial pressures
of a successful international independent music and
arts event, it has managed to strategically develop
tourism, showcase culture and create business and
development opportunities in Wales. Projects such as
the ‘Settlement Pass,’ attracts over 2000 visitors per
day for a four day period, allowing visitors to extend
their festival ticket into a 7 day Welsh holiday. Strong
support and promotion of Welsh leisure and tourist
businesses through the festival means that they
can maximise the opportunities. The ticket price is
subsidised by Green Man to create a value for money
experience, which is also attractive to attendees.

Positive messages regarding Wales and its visitor
attractions are presented within the overall marketing
of Green Man, resulting in nearly 5 per cent of its
20,000 visitors coming from outside the UK, while
half attend an additional event or place of interest
in Wales as part of their visit. Green Man has a deep
commitment to Wales and its people and has set up
a charity to support training, arts, culture, community,
environment and health schemes. Due to its success
as a wealth creator and international marketing
opportunities generated by its brand Green Man
has become an essential part of the economy. The
National, Alt J, War on Drugs, Van Morrison, Mumford
and Son, Waterboys, Patti Smith, Mogwai, Super
Furry Animals and Jarvis Cocker are among the many
respected acts to have played the festival.
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WEST
MIDLANDS

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN THE WEST MIDLANDS

Total Concerts Festivals

£264 MILLION £106 MILLION £158 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN THE WEST MIDLANDS TOURISTS THE WEST MIDLANDS SUSTAINED BY MUSIC TOURISM
IN THE WEST MIDLANDS

Total £152
THOUSAND

Concerts
542 £91
THOUSAND MILLION
£61 Total | 2,200
MILLION
Festivals

Concerts | 953
THOUSAND

Festivals | 1,247

Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC TOURISTS
ARE MUSIC TOURISTS IN THE WEST MIDLANDS IN THE WEST MIDLANDS

% £872 £845 £920

39%

Total Concerts Festivals Total Concerts Festivals
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YORKSHIRE &
ITHE HUMBER

TOTAL DIRECT AND INDIRECT SPEND GENERATED
BY MUSIC TOURISM IN YORKSHIRE & THE HUMBER

Total Concerts Festivals

£203 MILLION £82 MILLION £121 MILLION

NUMBER OF MUSIC TOURISTS AMOUNT SPENT DIRECTLY BY MUSIC NUMBER OF FULL TIME JOBS
IN YORKSHIRE & THE HUMBER TOURISTS IN YORKSHIRE & THE HUMBER SUSTAINED BY MUSIC TOURISM

IN YORKSHIRE & THE HUMBER

Total ﬁ
THOUSAND
Concerts £116

462 MILLION
THOUSAND

£70
MILLION Total | 1,597

£47
Festivals MILLION Concerts | 664
THOUSAND

Festivals | 933

Total Concerts Festivals
PROPORTION OF LIVE MUSIC AUDIENCES THAT AVERAGE SPEND BY OVERSEAS MUSIC
ARE MUSIC TOURISTS IN YORKSHIRE & THE HUMBER TOURISTS IN YORKSHIRE & THE HUMBER

43%

0% £1,081 £1,105 £941

Total Concerts Festivals Total Concerts Festivals
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TSESTIV,

JEFF SMITH - HEAD‘MUSIC, BBC RADIO 2 & 6MUSIC

“Tyneside has such rich and colourful musical history

from Bryan Ferry to newcomer Nadine Shah, both of

whom appeared at the second 6 Music Festival. The BBC

was welcomed with open arms by thousands of listeners

who have a passion for live music, and local venues who

we partnered to put on one of the most diverse music
Photo Credit | Ana Curbelo festivals the region has ever seen.”
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CASE STUDY
SITE EQUIP

Flat packed toilets were first imported from the US
to the UK in 1989 to help give birth to the UK's first
portable toilet company, Site Equip. Music festivals
have been an important source of growth for the
company and it has grown as music festivals have
proliferated over the past decade or so. By 2005, Site
Equip’s capacity had extended to offering 1000 toilets
for hire and in 2007 the company moved to a three

acre site with a purpose built 5000 sq workshop and
offices.

One festival that the company has worked with since
the festival began in 2001 is Blissfields, a family-
friendly music festival based in the Hampshire
countryside, which has been listed in the Guardian
as one of the 'Top 50 Boutigue Music Festivals'
"The onsite staff are brilliant,” Paul Bliss, organiser of
Blissfields, has said, “nothing is too much trouble for
them".
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BRITAIN

in's creative culture produces award-winning
such as Katherine Jenkins. Experience the
seeing them live in the UK.

Katherine Jenkins, OBE visitbritain.com



